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Since its founding in February 2011, 
the Plastic Soup Foundation has grown 
explosively. From a small group of 
dedicated volunteers without funding, 
it grew to 10 FTEs at the start of 2017. 
It now has a highly skilled and 
dedicated board, works worldwide, has 
a close network and a budget (2016) of 
nearly one million euro, of which four 
hundred thousand euros is in kind.

No plastic waste in our water! 
This has always been the Dutch Plastic Soup 
Foundation’s mission. According to international 
media, we are ‘One of the leading advocacy groups 
to tackle plastic pollution.’ We do not remove plastic 
from the water – we make sure that plastic does not 
enter the water in the first place.

What are we up against 
Every second, 250,000 tons of plastic enters our 
oceans. This is one full lorry every minute,  
1,440 lorries every day and eight million tons every 
year. About 94% of all the plastic that enters the 
water sinks to the seabed. If we continue like this, 
there will be more plastic than fish in our oceans by 
2050, predicts the  Ellen McArthurFoundation.  
This is because we produce more plastic every year 
instead of less plastic. From 311 million tons of 
plastic in 2014, we have jumped to 622 million tons 
in 20 years. This is 622 billion tons!

The major contributor to the plastic soup is litter 
from land. We are all responsible for this, from 
consumers to companies and governments. Plastic 
litter mostly comprises single use packaging. Of all 
the plastic that we use every day, we throw half 
away within 20 minutes. About 3% of this ultimately 
enters the water.

https://www.ellenmacarthurfoundation.org
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Plastic does not degrade in the ocean. It only breaks 
down into smaller and smaller pieces until it cannot 
be seen anymore with the naked eye.

On top of this, billions of secondary microplastics 
– fibres or beads – flow out with our waste water into 
the ocean. The fibres come from washing synthetic 
clothing and the beads come from toiletries such as 
shampoo, toothpaste and scrubs. 

It is becoming ever more apparent how detrimental 
all this plastic is for human and animal health.  
Our food chain is demonstrably polluted with 
micro plastics. Every year about 68% of all whales 
either suffocate or get caught in plastic rubbish 
along with millions and millions of birds, sea turtles, 
dolphins, fish and other animals.

These are the shocking images which motivate the 
Plastic Soup Foundation to do all it can to tackle the 
sources of the plastic soup. Our work is guided by a 
successful credo:
Be Aware
Get Educated
Find Solutions
Create Change.

How we do it 
We can best explain this through an 
example, our latest campaign, Beat 
the Microbead (BTMB), campaign. 
The Plastic Soup Foundation works 
at the grassroots level to raise 
awareness throughout the chain. Socio-economic 
awareness of a more sustainable lifestyle goes from 
bottom up and is not directed by governments. We 
work a little like Wakker Dier, but then differently.

We launched the Beat the Microbead campaign in 
August 2012 after months of preparation. We had a 
very simple message targeted at highly educated 
women aged 20 to 49. “Did you know that there are 
plastic microbeads in toothpaste?” Within one day 
we were on national news.

Within three months three female members of 
parliament had submitted and accepted three 
motions in the House of Representatives. Then 

brand after brand pledged to phase out plastic 
microbeads from their products, the biggest coup 
being Unilever. With a well-aimed twitter bomb and 
the help of 22 environmental organisations in Europe 
and the USA, we achieved all this by the end of 
2012. 

What also helped was using humour (check out 
https://youtu.be/voWTpAE9pqQ) and the 
rudimentary IOS app with which consumers could 
scan toiletries and cosmetics to check if they were 
on the red list of products containing plastic 
microbeads. 

http://beatthemicrobead.org
http://beatthemicrobead.org
https://youtu.be/voWTpAE9pqQ
https://youtu.be/voWTpAE9pqQ
http://beatthemicrobead.org
http://beatthemicrobead.org
https://youtu.be/voWTpAE9pqQ
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Four years later: 
 BTMB is supported by  88 NGOs in 38 countries, 

including China, South Korea and Taiwan;  
 BTMB has an app (version 3.0) in 3 languages  

that has been downloaded 167,000 times (see 
http://beatthemicrobead.org); 

 an unprecedented 422 brands from 101 manu
facturers are or will be plastic microbead free; 

 we are often the first point of contact for media 
around the world, from the NY Times to the 
Guardian, ABC, BBC, CNN and more, wanting  
to know about plastic; 

 President Barack Obama signed a ban on 
microbeads on 28 December 2015;

 governments around the world are following 
Obama’s lead and are preparing legislation to ban 
plastic microbeads in toiletries and cosmetics 
forever. 

Why Obama is banning your 
microbead exfoliator
This year has started with a victory for natural 
beauty fans across the globe: 2016 is set to 
be the year cosmetic formulators begin 
removing plastics from personal care items. 
In America the industry is now bound by a 
new bill signed by President Barack Obama 
banning micro beads, most commonly made 
from plastics. While this bipartisan bill applies 
to America it is a welcome development for 
the rest of the world. With the US market, one 
of the largest for personal care products, 
taking the lead, brands worldwide will need to 
follow suit.
Read the full article by The Telegraph. 

According to UNEP, the United Nations Environ-
mental Programme, we are the very first organisation 
worldwide that has been successful in stopping one 
source of marine debris. And we are of course 
enormously proud of this. But we are still not 
satisfied.
We now also know that while industry may be 
phasing out microbeads, many other hidden 
microplastics are still being added to toiletries and 

cosmetics. What has also transpired is that industry 
has defined ‘microbeads’ as narrowly as possible. 
This emerged from several sources including a 
public hearing in the House of Commons in the 
United Kingdom in the summer of 2016. 
Representatives of L’Oreal, Unilever and P&G 
consciously spoke only about microbeads and 
avoided using the word microplastics. Only the 
further questioning of the commission led to an 
almost comedic discussion about removing Teflon 
(PTFE) from P&G’s Gillette shaving foam. The 
explanation was that this was the company’s internal 
policy and had nothing to do with the microbead 
discussion as Teflon, after all, is not a microbead. 
Unilever agreed fully: for clarity’s sake, Teflon is a 
plastic that is also used as an anti-stick layer in 
pans.
The Plastic Soup Foundation is against all types of 
plastic in toiletries and cosmetics. This includes 
Teflon!
This is the reason that we will again be campaigning 
strongly with partner NGOs in our network in 2017.

We will continue to award the ZERO 
logo to as many ‘clean’ brands as 
possible so that consumers know 
exactly which brands and products 
are plastic free.

Addressing companies that use microplastics in 
other consumer products such as paint, car tyres 
and detergents, is currently being done through 

http://beatthemicrobead.org
http://beatthemicrobead.org
http://www.telegraph.co.uk/beauty/skin/why-obama-is-banning-your-microbead-exfoliator/
http://www.beatthemicrobead.org/look-for-the-zero/
http://www.beatthemicrobead.org/look-for-the-zero/
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trade organisations such as the NVZ, Plastics 
Europe, VVVF and NVR. We will address them 
directly in a later phase.

Two new campaigns 
We started two new international campaigns In April 
and in August 2016: Ocean Clean Wash and Plastic 
is a Human Health Issue respectively. 

Mermaids (http://life-mermaids.eu/en) closely 
researches the amount of synthetic fibres that each 
item of clothing releases. A 500 gram fleece can 
lose up to one million fibres and a pair of nylon 
socks can lose 135,000 fibres. A full load in the 
washing machine can release an average of  
20 million minute pieces  
of plastic. These are  
barely captured in the  
water purification  
system. Synthetic  
clothing is thus a huge contributor 
 to the plastic soup, and there is little that 
consumers can do about it. This is the reason that 
we have opted to work with the industry to find a 
solution. We started with G-Star, known for Raw for 
the Oceans and Pharrell Williams. After eight 
months of negotiations, a pact was closed with 
G-Star to collaborate on finding solutions for this 
source of pollution. We know that we are supported 
in this by the most important scientists working on 
this issue in West Europe. We also have contact with 
30 brands and have entered a collaboration with 
Parley for the Oceans (http://www.parley.
tv/#fortheoceans). We will jointly work to get the 
fashion industry facing the same direction. 

wash liquers
waste water with  

microplastics
(synthetic) clothes

health 
problems  
caused to 

species

microplastics in
sea water attract 

organic pollutants

species eat 
microplastics, 

leading to 
bioaccumulation 

water treatment plants

Ocean Clean Wash is based on the loss of 
synthetic fibres during machine washing of clothing. 
Our work is based on EU Life+’s Mermaids project 
for whom the Plastic Soup Foundation does the 
publicity or, to use a fancy word, dissemination.  
We use humour, a powerful weapon, here too.  
See  http://vimeo.com/146632806 

http://life-mermaids.eu/en
http://www.parley.tv/#fortheoceans
http://www.parley.tv/#fortheoceans
http://www.parley.tv/#fortheoceans
http://life-mermaids.eu/en
http://vimeo.com/146632806
http://vimeo.com/146632806
http://life-mermaids.eu/en/
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In April 2017, we will make the final results of Mermaids 
known, and will reveal the next steps in our campaign. 
The Plastic Soup Foundation is assured of the support 
of more than 100 large environmental organisations 
and celebrities from around the world.

Plastic is a Human Health Issue 
Plastic is a human heatlh issue lies at the core of 
our third campaign. We will, as usual, tackle this 
issue head on. 

Does all that indiscriminate production and 
consumption of plastic, often single use plastic, 
have an effect on our bodies? More and more 
scientists and doctors are becoming increasingly 
concerned, including the American oceanographer 
and discoverer of the Plastic Soup, Captain Charles 
Moore. “Plastic is in the air that we breathe, it has 
become a part of our soil and the animal kingdom. 
We are becoming plastic people.” 

Are the incidences of diseases such as cancer, 
diabetes, obesity, infertility, birth defects and ADHD 
growing in parallel with the annual production of 
plastic? What we do know for certain is that 
evidence of the dangers of plastics and their added 
plasticisers and flame retardants are accumulating 
at unprecedented rates. Some of these additives 
also contain chemical substances that have a 
dangerous disruptive effect on hormones. Scientists 
have posed very critical questions about nano 
plastic particles that enter our bodies and may 
impact our resistance systems. Unfortunately, there 
is little money for research. In a first Call for Action 
at the end of August 2016, Surfing Medicine 
International, the Wemos Foundation and the Plastic 
Soup Foundation jointly called for research on the 
following questions.
 
 How much plastic is there in our blood and 

tissue?
 Do plastic particles accumulate in our livers and/

or brains?
 How do plastic particles enter our bodies?
 Which route is the most significant? Breathing in 

plastic ‘dust’? Coming into contact with plastic 
toys, plastic packaging? Through synthetic 
clothing or toiletries and cosmetics? Or through 
the food chain?

 To what degree is it hazardous to our health?
 
The Plastic Soup Foundation does not want to wait 
any longer and will continue to work in 2017 on a 
targeted publicity campaign to raise awareness 
among the general public and to push industry to 
take action.

 

Plastic 
harms 
human 
health
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And what else will we do in 2017?

1.  We will work on ‘My Little Footprint’, an app and 
platform for consumers, in conjunction with: 

 Shaping Environmental Action, a consultancy in 
Switzerland

 Smäll, an advertising agency in Barcelona that 
specialises in sustainability issues

 the Plastic Disclosure Project in Hong Kong
Part of this project is funded by UNEP.

number of lessons increases and we get funding. 
Unfortunately, the Dopper Foundation 
unexpectedly pulled out at the end of 2016, 
causing serious delay to this project.

5.  Trash Hunters will be back. How much and what 
type of litter can be found on the street, 

 in parks, canals and rivers? 
 A collaboration of different 
 organisations has started to 
 count the rubbish and to record 
 it in a database during clean ups. 
 The organisations and their activities are: 
 Stichting De Noordzee: counting rubbish during 

beach cleans; 
 Plastic Soup Surfer: counting discarded drink 

packages;
 Zwerfinator (Dirk Groot): counting litter on the 

street.
 

2.  We will continue our two-year collaboration with 
PricewaterhouseCoopers and Impact Centre 
Erasmus on a serious Plastic Soup Footprint for 
companies. This will come to fruition in 2017. 

3. We will publish the Plastic Soup Atlas of the 
World in autumn 2017. 

4. Education
 Perhaps less spectacular but just as important is 

the sharing of knowledge. A one-time structural 
donation from the Dopper Foundation and 
substantial gifts from several Rotary Clubs in the 
Netherlands enabled us to give lessons at about 
100 primary and secondary schools in 2016.  
We have 30 qualified freelance teachers on call 
for these lessons. Another 20 freelancers are on 
the waiting list to get started in 2017, if the 
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In 2016, we wrote a new project proposal with the 
Instituut voor Natuureducatie en Duurzaamheid 
(IVN) and Stichting De Noordzee (SDN) to count 
rubbish along rivers. 

Does this cover all our plans for 2017?

No, absolutely not. But you do not have to reveal 
everything in one go.

We have a very simple policy – preventing more 
plastic from entering the oceans. We do this by 
working on structural solutions close to the sources 
which are often product related.

For the rest, the Plastic Soup Foundation is:
	UNEP accredited;
	the invited guest of the OSPAR Commission;
	a dialogue partner of the International Union for 

the Conservation of Nature (IUCN).

Given the presence of staff, interns and volunteers 
from around the world, the main language in the 
office is English.

We believe our other USPs are that:
	we share information and do not work in isolation;
	we work with many others and build strong 

alliances to bring about change;
	we have our own business club with 15 front 

runners at the start of 2017 http://www.
plasticsoupfoundation.org/en/business-club.

We believe that we have proved our right to exist 
and are entering 2017 with full conviction.

Will you continue to follow and support us this year?

 

YES I AM!

Become a friend of the PSF!

https://youtu.be/VcsyBzWAvNk
http://www.trashhunters.org
http://www.trashhunters.org
http://www.plasticsoupfoundation.org/en/business-club. 
http://www.plasticsoupfoundation.org/en/business-club. 
http://www.plasticsoupfoundation.org/doneer/vrienden-van-de-psf/
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