
Activity plan 2018   |   1

Activity plan 2018



Activity plan 2018   |   2

Inhoud  

3 The Plastic Soup Foundation in 2018

4 Vision 

5 Communication 

7 What does this mean for other campaigns? 

7 Microplastics 

8 Macroplastics 

9 Two footprints

9 Our apps: unique tools 

10 Hunting for solutions 

10 Education

11 Fundraising

www.plasticsoupfoundation.org



Activity plan 2018   |   3

The Plastic Soup Foundation 
in 2018

The Plastic Soup Foundation was founded in 2011, 
when plastic waste still seemed to be a manageable 
problem. We subsisted on a couple thousand hits on 
Google;we now have have millions. At the beginning,  
few environmental organisations were interested in 
our cause now, offers to collaborate are abundant. .

The recent surge in recognition is no surprise;  
60 percent of the 340 billion kilos of plasticproduced 
in 2017 either went to landfills or were dumped in the 
environment . If we continue unabated, there will be 
more plastic than fish in the ocean by 2050. With this 
shocking image in mind, the European Commission 
made it known on January 8th that it intends to 

impose a tax on plastic to reduce pollution. This new 
tax will be linked to (?) to the budget of the European 
Union. Whether the extra money will really be used to 
stop the Plastic Tsunami is yet to be seen.

And how will the plastics industry respond to the 
European Commission’s decision? As of yet, 
production continues to grow and is expected to reach 
360 billion kilos in 2018, before jumping to 500 million 
kilos in 2025. All that plastic has nowhere to go.

What is the Plastic Soup Foundation’s response to 
this?

Anyone who has not heard of the plastic soup either does not watch the news, read 
newspapers, listen to the radio or use social media. These people are very much in the 
minority. For many, just the thought of the plastic soup is enough to make them sweat; 
this environmental disaster is out of control. There are minute plastic particles in the air, 
in tap water and in the soil. We breathe, drink and eat plastic. Now the question is, does 
it also make us ill? 

https://www.sciencedirect.com/science/article/pii/S2468584417300119
https://www.theguardian.com/environment/2017/sep/06/plastic-fibres-found-tap-water-around-world-study-reveals
https://www.thesun.co.uk/news/5843470/plastic-pollution-supermarket-fish/
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Vision

Anyone looking for the most relevant narrative on stopping the plastic soup enters  
a maze of conflicting interests. The major commercial players, united by the Ellen 
MacArthur Foundation, concentrate on recycling and creating a  circular economy.  
The Break Free From Plastic Movement is heading towards Zero Waste and zero 
packaging. And still, we throw 40% of all our plastic away within 20 minutes. This plastic 
is single use plastic.

If we were to ultimately produce more than  
1,124 million tons of plastic in 2050, proportionately 
almost four times that amount of plastic will leach into 
the environment where it will slowly but surely dis
integrate into minute particles. The amountproportion 
of micro plastics and nanoplastics present in the 
environment will increase exponentially in the next 
few years. EAnd even if ‘only’ 3% of that microplastic 
leackage enters the ocean, we are still talking about  
33 billion tons! What can we do about it?

We need to reason through this very clearly if we are 
to stop the plastic tsunami. The Plastic Soup 
Foundation believes that human health will be the 
decisive change maker. 

Human health has proven time over time to be 
the most powerful motivation for human change: 
leaded petrol, ozone, DDT and asbestos are 
convincing examples. For that, now is the time to 
capitalize on the media and public engagement 
around Ocean Plastic Pollution to influence 
systemicchange and long term solutions.  
 
*Output summary plastics and human health work 
session, January 2018, London, organized by Common 
Seas, supported by Plastic Soup Foundation

HThe paradigm that we are facing is that plastic is safe 
– even though thousands of chemicals (additives) are 
added to it to give it the required characteristics. The 
link between plastic and potential health issues is 
sparsely evaluated. One of the explanations for this 
lack of research is that it is not in the interests of the 
most important industrial stakeholders (plastics 
industry, packaging industry, pharmaceutical industry) 
to pose this question, let alone to fund research.

The mantra that “plastic is a safe material that does 
not lead to health risks nor is detrimental to the 
environment” is being questioned by a rapidly growing 
number of scientists and doctors. They are extremely 
worried about the potential consequences of the 
excessive use of plastics on the human body. They 
question the ramifications of chemical additives, the 
toxins that adhere to plastic in water; they question 
plastic as a vessel of pathogenic bacteria  they 
question the consequences of microplastics and 
nanoplastics on the human body.

The Plastic Soup Foundation supports this questioning 
of plastic. We too are extremely concerned, and that is 
why we have decided to put the link between Plastic 
& Human Health at the top of our agenda for the 
next five years.

https://www.thesun.co.uk/news/5843470/plastic-pollution-supermarket-fish/
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Communication

Thanks to the worldwide web, computers and mobile phones, the world has become very 
small and exceptionally transparent. Old methods of running campaigns are slowly 
disappearing. There is a need for new messengers who are brave enough to ride the wave 
of emotion in the world. Avaaz (that closes the gap between the world that we have and 
the world that we want) and SumOfUs (that fights for people over profit) are good 
examples of this. The Plastic Soup Foundation does both of these, but exclusively about 
the plastic soup issue. 

We are entering a new phase in 2018. The Plastic 
Soup Foundation has managed to position itself 
strongly in its first seven years. We were modest; 
we shared our successes rather than claimed them. 
These have brought us a lot of good things, but they 
have also meant that our identity was diffuse at times. 
We are going to change that. Apart from our  
corporate  plasticsoupfoundation.org website,  
we will also build a second platform called 
savetheoceansaveyourself.org.  

Visitors to our current website can dive into the deep. 
The website contains information about us, but mostly 
about the plastic soup and everything you need to 
know about it. It is a knowledge bank, a library about 
plastic waste in the ocean, on land, in the earth, and in 
the air.

We will use our new platform to fulfill the role of 
facilitator and motivator. We will communicate 
information – urgently – that Plastic is a Human Health 

https://secure.avaaz.org/page/nl/
https://www.sumofus.org
http://plasticsoupfoundation.org
http://savetheoceansaveyourself.org
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Issue so that we mobilise people around the world to 
put an end to the stifling amount of singleuse plastics 
that is threatening our health and the health of the 
ocean. We will also advocate for changes in 
international legislation. 

Our new platform will involve people from around the 
world in potential solutions. We will bring people 
together. After all, sharing outcomes and successes is 
the best motivation – together we can be part of 
something big. Our mission, which unites reach and 
impact, is positive.

Our story:   
                                                                                        
STOP PLASTIC GOING INTO THE WATER. 

START TODAY!                                   
IT CAN CAUSE SERIOUS HEALTH PROBLEMS 

FOR EVERYBODY IN THE WORLD. 

Maar ook: 

PLASTIC SOUP. 
BIG PROBLEM. 

SIMPLE SOLUTION. 
YOU!
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What does this mean for 
other campaigns?
There will be a strong interplay between all our programmes and our new website 
platform. The platform will be fed by all our programmes. Our one big question is how 
dangerous is all that plastic if at all?

We will look at two cornerstones:
• microplastics
• macroplastics

Microplastics
The Beat the Microbead campaign is supported by 
98 NGOs in 44 countries. After Europe, North America 
and Oceania, Asia (including Central China) and Latin 
America are now alsojoining. At the same time, the 
European Union is preparing a directive that – should 
microplastics be recognised as hazardous to humans 
and/or the environment – will recognise plastics within  
REACH as a threat.

In line with this, we are giving our campaign an extra 
dimension by posing questions such the following:

• do microplastics in lipstick pass from the lipstick to 
the lips? And if so, do they find their way into the 
bloodstream? And do these apply to other 
cosmetics such as wrinkle creams and mascara too?

Cosmetics are thoroughly tested for health risks, but 
these traditional toxicological tests do not look at the 
possible hazardous effects of plastic. We will look for 
answers ourselves. 

For consumers that want other options, see our Zero 
Plastics Inside certificate. This certificate is now 
supported by 52 brands. If you use cosmetics with 
this quality mark, you will know for certain that your 
personal care products are free of microplastics. We 
take problems and find solutions.

 

http://www.beatthemicrobead.org
http://ec.europa.eu/environment/chemicals/reach/reach_en.htm
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Ocean Clean Wash (successor of Mermaids Life+) 
can easily be linked to health as clothing fibres have 
only recently been found in our sewage. In other 
words, we are drinking our own clothing. Since 2017, 
Ocean Clean Wash has been looking for ways to 
reduce the loss of synthetic clothing fibres during 
wash and wear. In doing so, we examine the entire 
chain – from thread to design to manufacturing to 
washing and drying.

Fortunately, the European Union is also tackling this 
issue. One way it is doing so is by updating the 
twentyyearold Drinking Water Directive. The EU is 
also working on preventing increasing amounts of 
hormone disruptors from entering our drinking water. 
Where do these hormone disruptors come from? Yes, 
plastic.

The Foundation asks itself how many microfibres we 
actually inhale and what this does to our lungs. Do our 
clothing fibres concentrate in specific areas of our 
indoor spaces and if so, where? What hazards do 
these fibres pose to humans and the environment?
 

Macroplastics
Now for macroplastics. Just think about  single-use 
plastics that leach into the environment and end up 
as the plastic soup. Here too, health is at stake. Is it 
true that the rates of nasty and difficult to treat 
infections are higher in countries where children live 
and play on rubbish dumps? And closer to home, how 
dangerous is a plastic tea bag in boiling water or 
heating up food in a disposable container in the 
microwave?

We are expecting that the Clean Rivers initiative, of 
which the Plastic Soup Foundation is a part, will 
produce substantial data on the sources of the plastic 
soup in the next three to five years. Four thousand 
five hundred volunteers are already carrying out 
research into the amount and type of rubbish there is 
on the banks of the Meuse and Waal Rivers. One 
logical question would be the degree to which this 
rubbish poses a threat to our environment. Are the 
additives in the plastic leaching into the ground and 
water? How many microplastics are there in these 
rivers?

The rubbish that we find could end up in one of the 
Plastic Soupermarkets that we built with the artist 
duo Dirty Beach. In September 2017 the plastic soup 
was visually presented in the harbour of Antwerp in an 
exhibition called ‘Waterzooi’ (literally ‘water rubbish’) 
– an alarming quantity of nurdles was displayed in a 
simple glass litre bottle. This successful form of art 
and awareness, coupled with a call to action in the 
form of citizen science as in the Clean Rivers project 
could deliver many new insights.

http://oceancleanwash.org/
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The opposite is also true. The Plastic Soup Foundation 
stood behind the Ekoplaza Lab early this year. 
Ekoplaza is the very first plasticfree supermarket in 
the whole world; it is completely free offree of 
oilbased packaging. This initiative by A Plastic Planet 
from England reached the world’s press within 48 
hours. And what was its core theme? Yes, our health.

Finally, the World Clean Up that has blown over from 
Estonia. For this initiative,  we take responsibility for 
our actions in September 2018 at a national level. 
There is also Amsterdam Clean Water. Step by step 
this special alliance is dealing with the pollution in 
Amsterdam’s canals. Watch this space!

Two footprints
How big is the problem really? How fast is the plastic 
soup growing? How can you measure the urgency? 
By measuring industry, but also by measuring you and 
me.
At the request of UN Environment, we are working 
with several entities on creating a footprint for 
companies. The primary purpose of this is to map the 
leaching of plastic into the environment and the 
negative consequences of this.

We are also measuring the footprint of each individual 
human being regardless of where they live. People 
can deal with their personal use of singleuse plastic 
individually or in a group using an App.

Our apps: unique tools
Throughout its life, the Plastic Soup Foundation has 
used apps to make a difference. Beat the Microbead 
is the most successful app. The app is still being 
updated and is doing well around the world as it offers 
the chance to act immediately.

We had to wait until December last year before we 
could launch My Little Footprint after a long period of 
development. We did not do this alone, but with 
partners in Switzerland, Spain and Hong Kong.  
Click here. 

Both apps are supported by UN Environment. 

3

https://mylittleplasticfootprint.org/
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To collect more data on macroplastics, we had 
previously designed the Trash Hunters App. 
Unfortunately, this app was not good enough. We 
hope to launch a better version in 2018.

Hunting for solutions
In all our work to find solutions, we are guided by 
three principles.
• BE AWARE (get aware now)
• GET EDUCATED (latest news & research)
• FIND SOLUTIONS (that have an immediate effect). 
Ergo, solutions are at the heart of everything we do. 
And those solutions can use as much support as they 
can get!

Education: the world of Oz
And our final activity, that is also the crowning glory of 
our work – De Wereld van Oz (The World of Oz). 
Thanks to a donation by Aldi Nederland, our dream 
has finally come true – an education pack for 
thousands of schools in which we enter a wonderful 
plasticfree world with a host of fabulous sea 
creatures like Wish de Walvis, Plank van Plankton, 
Sep het Zeepaardjes and Oma Haai. 

Ordering the free education pack is easy – just click
here. 

 

 

http://www.trashhunters.org/
http://www.plasticsoupjunior.org/
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Fundraising
The Plastic Soup Foundation is consciously funded on 
a project basis by donations, favours and philanthropic 
support. We have never let ourselves be steered by 
industry or government. So we are honoured every 
time someone makes a donation. Thank you!

But we know that impact investing is becoming more 
important. Private funds that used to simply transfer 
monies are now asking for collaboration to gain 
experience in different types of social investment 
instead of only making donations.

This interest in participation and shared responsibility 
perhaps offers great opportunities to form coalitions 
that will allow us to turn the tide on the worst forms 
of Throwaway Living.

We are ready and waiting.


